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1. The world is a stage



óAll the worldôs a stage and all the men and 

women merely playersΩ (1600, Shakespeare)



1962, Marshall McLuhan: the Gutenberg Galaxy

term óGlobal villageô ĄóGlobal theatreô

óa theatre, with every human being more or 

less aware of being on-stage and in roleô
Å From consumer to producer

Å From acquisition to involvement

Å From job holding to role playing
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Consumption turns into an experience, 

every business is a stage, and work 

becomes theatre

1. The world is a stage



ÅExperiences should connect emotionally and

should be memorable





2. Who wants to be a cultural tourist?

The rules

ÅTake a pen and the paper with 10 questions

Å15 seconds to think on every question

ÅSimple: Choose A, B or C ?

ÅAfter 10 questions, we will look at the 

correct answers



Question 1:Venice is one of the super destinations in Cultural

Tourism with enormous drawing power. 

Which image is the real Venice?

A B C

C: both

A B



Question 2: China is becoming more and more a superpower

which is also visible in other countries with óChinatownsô 

What image is the real China?

C : both

A B



Question 3. McDonalds is one of the biggest fastfoodchains

In the world? How many restaurants are there worldwide?

A: app.33.000

B: app.58.000 C: app.72.000



Question 4: How manyinhabitantshas the EU?

A: 250 Million

B: 500 Million

C: 750 Million



Question 5: The voice has become in no time a global TV-

format/program. Originally it came fromé? 

A: The U.S. B: The U.K.

C: Holland



Question 6: Languages are dying at a dramatic rate, from an estimated ...? 

a few hunderd years ago to some é ? today ! How dramatic?

A. From 10.000 to 700 

B. From 15.000 to 7000

C. From 3.500 to 700



Question 7. Pizza has become a globalized product what

you can eat anywhere. The product isnôtany longer connected with

a particular place. Which pizza is italian?  

A B C



Question 8: Fashion is also culture. Or not?

One of the consequences of globalization is that shopping

malls, (brand)stores make a lot of cities looking like each

other.Paris used to be the city of fashion. Which photo are 

people in Paris?

A

B

C



Question 9. A lot of cities, regions and countries have the 

óme tooô disease. Museums with outstanding architecture

are a must. Which one is NOT a museum?

A: Lille C: Birmingham

B:Stuttgart



Question 10: Disneyland is the often used example of 

being a unique tourist experience, to be enjoyed worldwide. 

Which Disneyland will open in a few years?

A: Shanghai

B: Tokyo

C: Hong Kong



2. Who wants to be a cultural tourist?

The correct answers areé.

p.s. if you trust yourself

correct them yourself

If notéask your neighbour ! 



* Real or fake, authenticy matters

* Also in experiences

* The relation between product and place
is under pressure

* Globalization leads to homogenization

Main conclusions:
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3. What is happening in cultural tourism? 



passive active involvement

3. Whatôshappening in cultural tourism?



3. Whatôshappening in cultural tourism?

high culture & mass/popular culture



I C O N O G R A P H Y

Guggenheim effect

Design of museums
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ÅMuseum

Vitra Museum Well am Rhein

Salvador dali Museum Figueres Stedelijk Museum Amsterdam

Museum of Liverpool
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F E S T I V A L I Z A T I O N
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S O C I E T Y of the S P E C T A C L E
Lightfestival óGlowô Eindhoven
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C R E A T I V E   T O U R I S M 

A R T

FILM

FOOD

MUSIC

3. Whatôshappening in cultural tourism?



every business a stageĄ more 
commercialization and privatisation

3. Whatôshappening in cultural tourism?


