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ReMarkable lIdentity/Gerard van Keken

A Project-/eventmanager/researcher

nlace branding expert S
Place branding, tourism (rural, f
culinary), history !
A Lecturer Netherlands/China

A Ph.d Erasmus University Rotterdam on
identity, placebranding/placemaking
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1962, Marshall McLuhan: the Gutenberg Galaxy
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less aware of beingon-st age and
A From consumer to producer
A From acquisition to involvement
A From job holding to role playing
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Consumption turns into an experience,

every business is a stage, and work
becomes theatre




A Experiences should connect emotionally and
should be memorable






2. Who wants to be a cultural tourist?

The rules

A Take a pen and the paper with 10 questions
A 15 seconds to think on every question

A Simple: Choose A, Bor C ?

A After 10 questions, we will look at the
correct answers
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Question 5: The voice has become in no time a global TV-
format/program. Originally it came fromé ?
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Question 10: Disneyland is the often used example of

being a unique tourist experience, to be enjoyed worldwide.
Which Disneyland will open in a few years?



2. Who wants to be a cultural tourist?

CORRECT
ANSWERS

The correct answersar e é .

p.S. If you trust yourself
correct them yourself

If noté ask your neighbour !



2. Who wants to be a cultural tourist?

Main conclusions:

* Real or fake, authenticy matters

* Also In experiences

* The relation between product and place
IS under pressure

* Globalization leads to homogenization
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3. Wh a th@ppening in cultural tourism?

active involvement




3. Wh a th@ppening in cultural tourism?

high culture & mass/popular culture
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3. Wh a th@ppening in cultural tourism?
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Wh a thappening in cultural tourism?
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3. Wh a tha@ppening in cultural tourism




3. Wh a th@appening in cultural tourism?
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every business a stageA more
commercialization and privatisation



